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INVESTIGATION OF THE KNOW-HOW TO REMOVE 
COMMERCIAL BILLBOARDS 

Shinri SONE, Keijiro YAMADA, Hideyo FUJIKURA, 
Keisuke OHTA and Fumiharu ADACHI 

Though commercial billboards along roads are well known as one of the typical problems of Japanese 

landscapes, practical activities or theoretical studies to remove or control them are still not enough to 

improve roadscapes and local landscapes around Japan. This study aims to clarify the know-how to 

remove and contol commercial billboards and improve roadscapes or local landscapes by case studies 

investigating and analyzing in detail the practical works and their processes in some successful examples. 

The results are as follows; 6 types of measures to remove commercial billboards and improve roadscapes 

and local landscapes are classified. The practical know-hows(what to do in the process of removing 

commercial billboards, procedures, organizations, persons concerned, and the important points  to achieve 

success, etc.) of each type are clarified. 
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