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Unlike other government-designated cities, the population of Hiroshima consists of a 
comparatively high percentage of young people, and has a relatively healthy composition even 
with the national trend toward demographic aging with fewer children Furthermore, although 
commercial sales figures for major retail establishments are on the decline, for the city as a 
whole, commercial indices are relatively sound In addition, in the tourism industry, school 
excursions have exhibited significant downward trends, but due to an increase in tourists in 
general and overseas tourists, on the whole, tourism has demonstrated an upward trend  
Under these circumstances, in Hiroshima, a redevelopment project centered on Hiroshima 
Station and renewal of the area around Kamiya Cho including development of the site of the 
former Hiroshima Municipal Baseball Stadium are now in progress   
Taking into account the current situation in the city indicated above and the need to utilize 
underground space focusing on the Kamiyacho Shareo Underground Shopping Mall, 
incorporating also cooperation with the Hatchobori district, the authors have been studying 
creation of a network in the central city This paper provides an overview of this research  
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