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Research on how the public image of an urban area is formed
For Yanakaginza Shopping Street

OBRKE", EFEE?2
*Hiroshi Oku?®, Yoshiharu Takamura?

Outline: Today, more researches show the importance of people visiting a city having an attractive image of the city. The purpose of
this study is to clarify what elements such image is composed of and how it changes depending on the frequency of city visits.
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Figurel. Questionnaire items

3. fER
3—1. YDA A—VBRICHET L EHE

T — D Q2 OEFREDHRT R, OFF R, ©

R R, QHILOE DR (ANDEL) . GO EE R
ZNE. FoTWALODZ DY) ©HIROEE -
bR (BEe3ib) 12

SFE LT,

EWoR:E
B DR —
HFENTLBADE

IR LY
Lt LS

HEOEE #F

ME
ToThaPpo by

23 fkE

Figure2. Element classification
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Figure3. Image of Yanakaginza Shopping Street
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Figure4. Image composition ratio
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Figure5. Reasons for having an image
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Figure6. Study area



