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A study of promotion method to encourage carsharing focused on psychologicd factors®

By Hiroyuki Ohta**
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A study of promotion method to encourage carsharing focused on psychologicd factors®
By Hiroyuki Ohta**  Satoshi FUJII ***  Kotaro ENDO****  Atqushi DOI*****
To obtain basic knowledge for effective promotion of carsharing, one-shot TFP, which isone of representative
measuresin mobility management, was conducted in the areas where a carsharing system wasintroduced for asocid
experiment. The result of communi cation questionnaire reved ed that one-shot THP could promote understand toward
carsharing and could enhance behaviord intention to join in acarsharing organization. In addition, the resultsindicated
that it might beimportant for effective promotion to gpped an environmenta benefit of carsharing and to target the car-
ownerswho want to an additiond car.
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