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Branding Design and Strategy about Mobility Management
in Okayama Kurashiki metropolitan area , named “GOOD ROUTE”

Takashi TAJIMA, Ken-ichiro SHIMATANI, Shogo IKEDA,
Takehito UIIHARA,
Kunihiro YAMAGUCHI and Hideto SATO

In Okayama Kurashiki metropolitan area, we are promoting various Mobility Management (hereinafter
called “MM”) measures such as Smart-Tsukin-Okayama(the measure that promotes conversion of
transportation from cars during commuting time), calling for staggered working hours, and Park and Ride
in Kurashiki Bikan Historical Area. But the awareness of each initiative itself is low. In the next

enlightenment activities,
comprehensive information.

it is necessary to disseminate not only individual information but also

Therefore, in the first year of Reiwa, "GOOD ROUTE" was created as a general term for MM measures
(logomark, catchphrase) in order to unify the dissemination of MM measures in Okayama Kurashiki

metropolitan area.

It is expected that the unified dissemination of information as "GOOD ROUTE" will improve the
appealing power and greatly contribute to the improvement of awareness and understanding of MM

measures.

In this paper, we will show the future prospects of "GOOD ROUTE" and introduce the efforts such as
"promotion movie" and "national highway jack" with banners, etc. which are to be developed in the 2nd

year of Reiwa.



