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STUDY ON EFFICIENT PR METHOD FOR SMART CITY
USING MARKETING THEORY

Hayato YOSHIDA ,Tomoya KAWAI and Akinori MORIMOTO

At present, smart cities, which are next-generation cities utilizing information technology such as loT
and Al are attracting attention. However, the smart city has become more complex from the conventional
individual field type to the cross-field type, and the lack of information provision to citizens and businesses
due to the complexity of the concept and the strong private color have led to the publicity from the
viewpoint of conventional city planning. It has problems such as difficulty. In this study, based on the
feature of cross-disciplinary type, we applied marketing theory and conducted PR by multiple media, and
measured the difference in the effect from the questionnaire. As a result, it was possible to observe the
characteristics of the consciousness change effect of the smart city itself and the difference in the diffusion
power of each medium. Based on these facts, we proposed an efficient PR method in smart city.



