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A fundamental study on inbound tourists’ perceptions of destination
—Case in Sendai

Tetsuya KIYOHASHI and Naoyuki TOMARI

This study aims to fundamentally clarify the characteristics of inbound tourists” perceptions of travel des-
tination based on a case in Sendai. A questionaire survey is conducted to investigate the relations among
inbound tourists’ “destinations”, which means tourists’ visiting areas as their perceptions, their coun-
try/region of departure, purposes of visits and alternatives of destinations when deciding the visits. The
results of an analysis indicates that “destination” is affected by alternatives of destinations. In addition,
although tourist’s country/region of departure area does not directly affected “destination”, but alterna-

tives of destinations.



