A study on identifiability of models for lexicographic decision making strategy *
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500 495 (0.04)| 495 (0.04)| 496 (0.04)
In( 092 -038 (0.11)] -038 (0.11)| -038  (0.11)
2000 | 1929  (0.52) | 1939  (0.52)| 1947  (0.51)
In( 230 034 (027)] 033 (028)| 033 (0.28)
1.00 | 12.64 (8.77)| 3496 (4730)| 2722 (8.13)
In( 0.69 | 827 (667)| 272 (667)| 022 (1.35)
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