Modeling of Network Competition in Air Passenger Transport Market
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MATRIX Linehaul time
ZONE 1 2 3[HS 10 for each link
1] 0 100 100|LC 10.5 for link 1-4
2] 100 0 50 10 for link 5-6
3] 100 50 0 value of F
Seat Availability F1 300
HS | 7 for each flight F2-F4 250
LC | 3 for each flight
Cost Structure
HS Operation 25 for each flight
Fix 50 for each link
LC Operation scenario
Fix 25 for each link
HS I
W 0.5 T 0.01 & 1.05
2 3
& 0.35 & 0.8 0 -0.05
v 1.7 OPEN 10 INIT 2
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