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The number of Japanese overseas tourists has been dramatically
increasing the past few years. The rapid growth of overseas tourism has
been promoted by "imitating" behavior as well as increase in income
per capita and advantageous foreign exchange rate. This type of
phenomenon is often modeled by "Innovation Diffusion Models" applied
to the diffusion process of new products in market research. This paper
extends the idea of diffusion models, develops new concepts in modeling,
and applied the proposed models to the overseas tourism. The method
shows successful agreement to the past trends and reasonable prediction

of the future demand.
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